Coronavirus: Local RV sales ramp up during COVID
Wildfires also a factor in people buying motor homes


Candace Schmitz, an RV Sales Associate at Camping World of Vacaville, closes the door of a camping
trailer Thursday at their sales lot. Sales of recreational vehicles have skyrocketed this summer due to
COVID. (Joel Rosenbaum — The Reporter)
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In general, COVID-19 has been bad for business. But when it comes to recreational vehicles, the
coronavirus has caused sales to go through the roof (pun intended).
The peer-to-peer renting website RVshare saw three times the number of bookings this summer
compared to last. And with gas prices down, it’s been more affordable to rent or own an RV than it has
been in years.
According to Barron’s magazine, “The Recreational Vehicle Industry Association sees North American RV
sales rising 4.5 percent in 2020, to 424,400 units. Not bad for a year with three lost months of sales, a
deep recession, and pandemic-related supply chain and labor disruptions.”

RV Sales Associate at Camping World, Candace Schmitz, discusses the features of the kitchen in a
camping trailer available for purchase at their Vacaville sales lot.(Joel Rosenbaum — The Reporter)
Solano County has mirrored the national trend. Additional sales have been driven by the wildfires.
“Unfortunately in this area, people have been impacted by the fires over the last several years,” said Jeff
Miller, operations manager at Cordelia RV Center. “So we’ve seen an uptick whenever there’s a fire.

There are two reasons surrounding that. One is they had an RV at their location but it was burned, so
they are replacing it. The second is they no longer have a home on that piece of land and they want to
get back to the land.
“The county does not allow them to rebuild for several years because of water tables and testing and
that sort of thing. The only way they can get back to their property is to have a recreational vehicle
because of the mobile nature.”
The coronavirus has led to increased RV rentals and sales for other reasons.
Candace Schmitz, a sales associate at Camping World of Vacaville, told of a customer who had planned a
family vacation to Italy that had to be canceled due to COVID. So he took all the money he had saved for
the vacation and used it toward the purchase of an RV for a mobile vacation in the States.

RV Sales Associate at Camping World, Candace Schmitz, demonstrates how to set up the rear deck area
of a fifth-wheel “toy hauler” Thursday at their Vacaville sales lot. This type of trailer features a large area
in the rear that allows their owners to transport items like motorcycles while also providing a place to
sleep and eat.(Joel Rosenbaum — The Reporter)
Rob Smith, a sales associate at Camping World of Vacaville, said of his new customers during COVID,
“They were tired of being cooped up and they were afraid to fly in an airplane and stay in a hotel. So
they figured they’ve got a little quarantined hotel on wheels here and they can take a road trip to Texas
or wherever to see their in-laws. … They were going to visit our great country, and thank goodness we
have a lot of good places to see in this country if you go RV.”
Both Cordelia RV Center and Camping World of Vacaville do sales and repairs, but neither rent RVs.
Miller said his center generally purchases ex-rentals from other companies, but none have been
available because rental companies are keeping everything in their fleets due to the high demand.
Historically RV sales peak in the summer because customers want to take mobile vacations. But this
summer of COVID brought in a rash of new buyers.
Smith estimates that 30 percent of his customers this summer were first-time owners, while Miller puts
the figure at close to 80 percent at Cordelia RV. The upward trend in sales for both stores actually
started in late March and early April, just as COVID restrictions began to be put in place.
Smith said buyers knew their stuff.
“Most customers had done their research online,” he noted. “A lot of them were very informed when
they came in and then it was basically matching them with the RV they were looking for.”
Miller said he saw two types of customers buying RVs due to COVID.

“One, we have people that are working from home and their kids are at home, so they say, ‘You know
what? Now I can work wherever I want to work and my kids can be distance learning so instead of
learning about Mt. Rushmore we’re going to go there,'” he said. “And then the other people have said,
‘Okay, I’m not going to fly or take a cruise or stay in a hotel for the next year, but I still want to travel. So
I’m going to bring my house and my shower and my transportation with me.’”
Keeping up with the demand has been a challenge for RV sellers nationally as well as for these two local
dealers.

A high-end motorized recreational vehicle available for purchase sits on the sales lot at Camping World
of Vacaville. Sales of recreational vehicles have skyrocketed this summer due to COVID.(Joel Rosenbaum
— The Reporter)
“As of about two weeks ago, we were sold out of inventory because everybody had bought everything
we had,” said Smith. “The factories had to close down for a couple of months too because of the COVID,
and they just opened up recently and they’re playing catch up right now.”
Miller echoed those thoughts.
“Inventory is an industry challenge because the factories were closed for about two months and their
suppliers were closed for two-to-three months,” he said. “It’s a big operation, most of them out of
Indiana, and it takes them about six weeks to ramp back up again. There is a major shortage of parts
from their vendors. So there are RV manufacturers who have 1,500 or 2,000 RVs that are completed and
sitting on their lots, waiting for parts, mainly air conditioners and refrigerators.”
Both dealers said their inventories are almost back to normal, although the late fall and winter months
are traditionally the slow season for RV sales.
However, as an article by NPR noted, “If things go well, the thousands of people trying out the RV life
this summer might decide to stretch it out into the fall. With more people working from home, and
schools deciding to offer virtual learning for students, life on the road could become regular life.”

